


ÅThe average child spends 7.5 hours a day consuming 
media, including over 1.5 hours online.* 

ÅOver 80% of youth are on social networking sites.* 
Å66% on MySpace
ÅOnly 8% active on Twitter 

*Kaiser Family Report 2010
*Pew Internet & American Life Project 2010

Internet Usage



Why is This Matters

ωStudies show that teens online 
relationships mirror relationship 
patterns face to face. 

ωBut users are less likely to trust their 
peers
ςbDhΩǎ ŀƴŘ ŜȄǇŜǊǘǎ ŀǊŜ ǘƘŜ Ƴƻǎǘ ǘǊǳǎǘŜŘ ǎƻǳǊŎŜǎ 

in these networks



Online Postvention Manual

ωFinalized in February 2010

ωCreate a tool to expand suicide 
postvention strategies to online 
communities

ωwŜǇƭƛŎŀǘŜǎ άǊŜŀƭ ǿƻǊƭŘέ ǇƻǎǘǾŜƴǘƛƻƴ 
activities and principles



OPM Background

ωMay 15, 2007: suicide cluster among 
teens in small PA town

ωConference call revealed suicidal 
ideation and planning on MySpace 
profiles

ωProvided language to post on 
MySpace re: help-seeking, 
prevention and online resources



OPM Background



OPM Overview

ωFind social media profiles

ωPost resources

ω(For students) Letter to parents from 
school district



1. Find social media profiles

ωSearch using www.google.comand 
www.pipl.com

ωPrivate profiles: reach out to friends 
& family

http://www.google.com/
http://www.pipl.com/


2. Post resources

ωComment or post to walls using 
consistent language

ωThe Lifeline is a free, confidential, 
24/7 resource that connects callers 
to local crisis centers
The best way to honor (ǇŜǊǎƻƴΩǎ ƴŀƳŜ) is to seek help if you 
ƻǊ ǎƻƳŜƻƴŜ ȅƻǳ ƪƴƻǿ ƛǎ ǎǘǊǳƎƎƭƛƴƎΦ LŦ ȅƻǳΩǊŜ ŦŜŜƭƛƴƎ ƭƻǎǘΣ 
desperate, or alone ςplease call the National Suicide 
Prevention Lifeline: 1-800-273-TALK (8255). The call is free 
and confidential, and crisis workers are available 24/7 to 
assist you. To learn more about the Lifeline, visit 
www.suicidepreventionlifeline.org. 

http://www.suicidepreventionlifeline.org/


3. Letter to parents from 
school district

ωTo alert them that students may use 
social media and other online 
venues to communicate about the 
suicide

ωEncourage them to monitor their 
ŎƘƛƭŘΩǎ ƛƴǘŜǊƴŜǘ ǳǎŜ ŦƻƭƭƻǿƛƴƎ ǘƘŜ 
death



Partnerships with social 
networking sites

ωFacebook

ωYouTube

ωMySpace



Outreach protocol

ωSite users or safety team report 
users expressing suicidal ideation

ωLifeline forwards to crisis center or 
responds via site messaging



Veterans Chat

ωLaunched in July 2009

ωVeterans Hotline workers in VAMC 
respond using web-hosted software

ω24/7

ωAverage of nearly 600 chats per 
month



Veterans Chat

ωSuccesses:

ςFeasible

ςPowerful & candid conversations

ωChallenges:

ςNewness

ςComplete anonymity 

ςWalking line between IT and crisis work



Lifeline Gallery

ωLaunched in 2008

ωStories of hope & recovery

ωThree groups: Loss, Turning Points, 
Helpers

ωNearly 600 avatars posted to date




