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WORKSHOP OVERVIEW

¤Background

¤Program Description

¤Evaluation Methodology

¤Evaluation Results

¤Program Demonstration

¤Conclusion/Future Directions/Q&A

¤Brainstorming Activity
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Ages of Callersto CCC from 2005-2008
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SUICIDE AND NEVADA YOUTH
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¤Nevada youth have rates of suicide

and ideation that are almost twice

the national average (YRBS, 2009)

¤10% have attempted suicide

¤18% have considered suicide

¤30% have felt so sad they

have stopped regular activities



YOUTH AND TEXT MESSAGING

!ŎŎƻǊŘƛƴƎ ǘƻ ǊŜǎŜŀǊŎƘŜǊǎΧ
(and anyone who knows a teenager)

Teens reallylike 

to text!
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TEXT AND WEB-BASED HEALTH

¤Text, palmcomputer, and online 

health interventions are gaining 

in popularity(Heron & Smith, 2010)

¤ Promising for:

¤ Delivering MH services in 

low SES and rural areas

¤ Screenings and risk 

assessment

¤ Accessing hard-to-reach

youth 
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TEXTTODAYONLINE SYSTEM

A New Approach to Crisis Line Interventions

¤Piloted May 2010

¤First live, 24-hour, text-based crisis line in the 
United States

¤First disseminated findings from text-based crisis 
line evaluation
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SOCIAL MARKETING MATERIALS
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SOCIAL MARKETING MATERIALS
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School Site Size School Type Marketing Strategy

Audiology 
Offices

-- Fliers in offices

Pyramid Lake 
Jr/Sr High 
School

69 Rural, Native 
American

Presentations to students, posters in 
bathrooms

Dayton Jr/Sr 
High School

900 Suburban Presentation at parent night, some 
local media attn, posters in 
bathrooms

Virginia City 
High School

427 Suburban Posters in bathroom

Fernley 
Middle School

880 Suburban Posters in bathroom

WCSD 6000 4 Urban Schools Posters in bathroom
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PILOT EVALUATION PLAN

Primary Goals of the TextTodayEvaluation

1. Assess effectiveness of social marketing materials 

2. Assess youthôs readiness for text-based crisis line

3.!ǎǎŜǎǎ Ƙƻǿ ŜŦŦŜŎǘƛǾŜƭȅ ŎǊƛǎƛǎ ƭƛƴŜ ƳŜŜǘǎ ƴŜŜŘǎ ƻŦ άtextersέ

4. Identify primary characteristics of texters
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PILOT EVALUATION PLAN

Evaluation Methods

¤Focus groups with 55 middle and high school youth

¤Focus groups with Crisis Call Centerôs 8 TextTodaystaff

¤Post-intervention text sheets

¤Cell phone carrier data
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YOUTH FOCUS GROUPS

Social Marketing Materials

¤Generally positive

¤Considered them age-appropriate and relatable

¤Considered tone appropriate

¤Frustration with destruction of materials by classmates

¤Some confusion about what posters advertised
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YOUTH FOCUS GROUPS

Idea of Text Message-Based Crisis Line

¤Generally positive

¤Best when youth ñjust want to talkòand want anonymity

¤Prefer texting when feeling ñshyòor ñembarrassedò

¤Youth who had used system:

¤ñ¢ƘŜȅ ǘŜȄǘŜŘ ōŀŎƪ ǇǊŜǘǘȅ Ŧŀǎǘ ǎƻ ǘƘŀǘ ƪƛƴŘŀ ǎƘƻǿǎ ƭƛƪŜΧ ǘƘŜȅ 
like care.òñYeah it showed they took it seriously and that they 
were concerned.ò
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YOUTH FOCUS GROUPS

Issues Faced and Current Resources Available

¤Relational bullying, sex-related issues, drug/alcohol abuse, 
interpersonal violence and conflict (school-specific)

¤Frustration with current resources available

¤Reliance on friends during crisis

¤Mistrust of school-based resources
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YOUTH FOCUS GROUPS

Barriers to Text Line Use

¤No cell phones

¤Concern about confidentiality/anonymity

¤May not be appropriate for all crises
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TEXTERCHARACTERISTICS

Goal 4: Characteristics of Texters

¤141 total text conversations

Á 16 Answer, 59 Listen, 48 Hope/Care, 9 Connect, 

8 CCC, 3 SASS

¤49.4% of textershave texted in more than once

Á 28.2% texted in twice

Á 22.4% texted in three times

Á 50.6% of textersonly texted in one time
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TEXTERCHARACTERISTICS

# of Texts Sent by User               Resolution of Conversation
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Å57.4% 
information/support

Å30.5% no 
resolution/opt out

Å7.8% texter
calmed/de-escalated

# Texts Sent



TEXTERCHARACTERISTICS

Basic Demographics

¤Gender: 

Á 51.1% female 

Á 13.7% male

Á 35.3% unknown
¤Age:
Á 61.7% ages 17 and under 

Á 6.5% are 18 and older
Á 31.2% unknown
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